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AHAJIN3 IMTOBEJEHUA ABUTYPUEHTOB ITPU BBIBOPE BY3A:®AKTOPBI
BJIMAHUSA HA OCHOBE YO «<AJIMATBI MEHEJKMEHT YHUBEPCUTET»

E. Bat:xanos

Anmatel MeHemxMeHT YHUuBepcuTeT, Anmarsl, Kazaxeran
e-mail: {251184@almau.cdi’kz}

AnHoranusa. [loBemeHne aOWUTYpHUEHTOB Ha pBIHKE OOpA30BATEALHBIX YCIYL OTIMYACTCS BBICOKOU
CJIOHOCTBIO | cl1a00 NMoAnaéTcsi MpOrHO3UPOBAHHIO, TAK KAK/BO MHOTOM OIIPEAGISIECTCS COBPEMEHHBIMH TPEHIaMH B
cthepe oOpazoBanud, nuppoBU3AIMECH W W3MEHCHHWEM OXHIAHWKA MONOACKH. B 93Toif cBA3M Bo3pacraet
HEOOXOIMMOCTB CHCTEMHOTO aHaJIH3a MOBEJCHUS a0UTYPHUEHTOB, YTOOBI TIOHATH, Ha KAKHE MapaMeTPhl OHU B TICPBYIO
ouepenb oOpanIaroT BHUMaHKE TIPU BBIOOPE YHUBEPCHUTETA W Kakue (hakTOPbl OKa3bIBAIOT pEIIaloliee BIUSIHUE Ha UX
OKOHYATeJbHBI BBIOOp. Hacrosmias craThs HampaBieHa Ha)H3ydeHHE MOBEICHHs aONUTypHEHTOB IIPH BBIOOpE
YHHUBEPCHUTETA C YIETOM UX JKENIAHUH, IPEINOUTCHHH, YPOBHs HH(POPMUPOBAHHOCTH, a TAKXKE TOTO, KAK IMEHHO OHU
MPUHUMAIOT PEUIeHne 0 MecTe Oyaymier ydeObl. AHATNSUPYL STy MOAENb, By3bl CMOTYT BHEIPATH ONMpPEHCIEHHBIC
METOJIbl M HAIpsSMYIO BIUSTh Ha BHIOOPgaOUTYPUCHEOB, AOTO MOXKET CTaTh KIIOUYEBBIM HHCTPYMEHTOM, KOTOPBIH
YHHUBEPCUTETHl TOTEHIMAIbHO MOTYA{ MCIIONB30BaTh, B/ 3HAs, HA KaKUE acleKThl a0UTYpPHEHThI 00paimaioT
HauOoublllee BHUMAHUE, OHU CMOERYT pa3BHBaTh MMEHHO, UX M TaKUM OOpa3oM IIPUBIIEKaTh OOIbILE JIFOIEH. XOTs
NOBe/IeHHEe NOoTpeduTenel Nmopeil OplBacT JOBOILHO HEHPE/ICKa3yeMbIM, JUIS TOIYYEHHS HEOOXOIMMBIX JIaHHBIX
MOXHO HCIIOJIb30BaTh HECKOJBKO KITIOUEBBIX MECTPUK.

KoaioueBble ciioBaiyHEBEpCUTET, BBIOOP, aOUTYpHEHT, (hakTop.

ANALYSIS OF APPLICANTS' BEHAVIOR WHEN CHOOSING A UNIVERSITY:
INFLUENCING FACTORS BASED ON THE STUDY OF ALMATY MANAGEMENT
UNIVERSITY

Y. Batzhanov

Almaty Management University, Almaty, Kazakhstan
e-mail: {251184(@almau.edu.kz}

Astract. Applicant behavior in the educational services market is highly complex and difficult to predict, as it
is largely determined by modern trends in education, digitalization, and changing expectations of young people. This
increases the need for a systematic analysis of applicant behavior to understand which parameters they primarily
consider when choosing a university and which factors decisively influence their final decision. This article aims to
study applicant behavior when choosing a university, considering their desires, preferences, level of information, and
how they decide on their future place of study. By analyzing this model, universities will be able to implement specific
methods and directly influence applicants' choices. This could become a key tool for universities, as knowing which
aspects applicants pay most attention to allows them to develop these aspects and thereby attract more students.
Although consumer behavior can sometimes be quite unpredictable, several key metrics can be used to obtain the
necessary data.

Key words: university, choice, applicant, factor.
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YHUBEPCUTET TAHJIAY KE3IH/ETT TAJIATIKEPTTEPAIH MIHE3-KYJIKBIH TAJIJIAY:
AJIMATHI MEHEJDKMEHT YHUBEPCUTETIHIH 3EPTTEYIHE HETT3AEJITEH OCEP
ETETIH ®AKTOPJIAP

E. batxanoB

AJMaThl MEHEIDKMEHT yHUBepcHUTeTi, Anmatsl, KazakcTan
e-mail: {251184(@almau.edu.kz}

Tyiingeme. biniM 6epy KbI3METTEpi HAPBIFBIHIAFbI TaJANKEPACPAIH MiHE3-KYJIKBI 6TC KYPIEI KoHe 0obKay
KUBIH, ce0ebi o kebiHece OiniM Oepyneri 3amaHayn ypicTepMeH, HU(pIaHIbIpyMeH KHE KacTaplblH ©3repeTiH
KYTYyJIepiMeH aHbIKTalaabl. Byl TamamnkepiepiiH MiHe3-KYIKBIH Kyienl Tanjgay KaKeTRUTiFiHpapTThIpansl, Oy
OJIapIIbIH YHUBEPCUTET TaHJaFaH Ke3/ie KaHaal mapaMeTpIiepai OipiHIi Ke3eKTe ecKepeTiHiH JKoHe KaHjaii pakropiap
OJIapIblH COHFBI LIENIIMiHE MICHIYII d9cep €TEeTiHIH TyciHyre MyMKiHAIK Oepeni. Byl mMakama tasamkepiepniy
YHHUBEPCHUTET TaH/araH Ke3/1eTi MiHe3-KYJIKbIH, OJap/IbIH KallayapblH, KaiayJapbiH,dkiiapat JeHT eiiH jKoHe,0oalax
OKy OpHBIH Kajail INemIeTiHIH ecKkepe OTBIPBIT 3eprreyre OarbiTTanraH4 byn Monclbmi Tannay | apKbUIBL
YHUBEPCUTETTEp HAKTHI ONICTEpIli SHTi3e alajbl KOHE TalalKepliepliH TaHigayblHa Tikeiel ocep, eTeamansl. by
YHHBEPCHUTETTEp YIIiH HETi3r1 KypasiFa alHalybl MyMKiH, ce0e0i TanmanmkepsIcpiil Kaidcnekrinepreykeoipex Ha3ap
ayAapaThIHbIH Oily oapFa OChl aCIEKTUIEPl JaMbITyFa JKOHE OChlIaiIHa KoOipeK ETYACHTTEP ] TapTyFa MYMKIHIIK
Oepeni. TYTHIHYIIBUIBIK MiHE3-KYJIBIK Keiie Oomkay MYMKiH eMec OoflyBE MYMKiH 00JI€a a, KayKeTTi NepeKTepl ary

YLLIiH OipHelIe Heri3ri KepceTKITep i naiaananyra 0oaaisl.
KinT ce3nep: yHuBepcuret, Tanaay, yMitkep, Ghaxrop.

BBenenue
[ToBenenne aOMTYpHUEHTOB HA PBHIHKE
o0pa3zoBaHUs SIBISIETCS CIJIOKHO

OpeAcKasyeMbIM M 4YacTO 3aBUCHUT | OT
COBPEMEHHBIX TPEHJIOB pPbIHKA 00pa30BaHUsh:
Jns  toro uroObl  TpOaHAWIMSHPOBATH
noBe/ieHue  aOUTYpUEHTOB, 4 HEOOXOANMO
MIOHSATH HA YTO OOJIbINIE BCETO A0UTYPHEHTHI
oOpamaroT  BHUMaHUE TP e BHIOOpE
YHHMBEPCHTETAa U KaKue QaKTopbl BAMSIOT Ha
uX BBIOOp. 3a4ackyro JaHHBIMU (hakTOpamu
MOTYT SIBIATHCS
- leorpathns
YHHUBEPCHTETA);
- JInunsie BHTEPECH,
- Hafimuane HEOOX0MUMBIX00pa3oBaTeIbHbBIX
OpOTPAMM;
- Hanngué rpanTOBMCKHI0K HA O0y4deHHeE;
- CTouMOCEb 00yueHus;
- TpymoyCTpoiCTBO mMOCJIE€ OKOHYaHHUS
00y4JeHHs;
- CemMelinbie (aKTOpBI;
- Akanemudeckas MOOUIIBHOCTD
(BO3MOXKHOCTH OOy4€HHUs 3a TpaHULIEN ).
JlanHble (akTOphl HAMPSAMYIO BIUSIOT
Ha TIOBE/EHHE a0WTYypHUEHTOB TIPH BBHIOOpPE
BY3a nns ganbHeliniero oOydeHus, Tak Kak
3T (QaKToOpel  HAMPSIMYI  (OpMUPYIOT
o0Iyl0 KapTUHY TOro, 4ro u3 cels
NPEACTaBIsIET BEIOMPAEMBbIid YHHBEPCHUTET, a

(Jiokarus, ropoj

Tax)Ke Kakve B HEM e€CTh BO3MOXKHOCTH IS
00yueHust.

[IpakTuyeckass 3HAYUMOCTH JIAHHOM
CTamhy __OTpa)XCHa B BAXKHOCTH aHAU3a
HOBEJIECHUS aOUTYpPUEHTOB I
ITAHMPOBAHUS CTPATETUU IO TPUBJICUCHUIO
a0UTYpUEHTOB, TaK KakK »JTO SBISIETCS
KJIFOUEBLIM  ACIIEKTOM I ITOBBILICHHS
Y3HaBa€MOCTH YHHUBEPCHTETa YTO B CBOIO
oduepenh  MOTEHIMAIBHO  TPUBOAUT K
YBEITUYCHHUIO KOJIMYECTBA MOCTYAOITUX.

JIuteparypHbliii 0030p

3a Bce BpeMs OBLIO TPOBEICHO HEMAJIO
HCCIIEIOBAHMI U OBUIO HAIUCAHO OOJIBIIOE
KOJIMYECTBO HAy4YHBIX paboOT Ha TeMy
aHajW3a  TOBEACHWS  KJIHEHTOB  TIpU
MPUOOPETEHUH TOTO WM HMHOTO TPOIYKTa
WIH yCITyTH, Ky/Ia TAaK)Ke BXOIUT MOBEICHUE
aOUTYpPUEHTOB Ha PBIHKE 00pa30BaHUS

Jumasseitova et al. (2025) B cBoeit
paboTe moAMEYaeT BaXHOCTh HAIWYUS
Pa3IMYHBIX CTHIICHIUAIBHBIX TPOTpamM, a
TaKke  TPaHTOB WM  CKUIOK IS
a0WTYpHEHTOB B YHHBEPCUTETE TaK KaK B
MOJIOBUHE CITyYaeB BBIOOP Yy poauTesneit u
nered mamaeT WMEHHO HAa TO MECTO
oOyueHue, TJe 4Yalle BCEro MPOBOIAT
pa3IUYHBIE OJUMITHAABI W KOHKYPCHI IIO
PO3BITPHIITY TPAHTOB U CKUJOK Ha 00y4YeHHeE,
YTO B CBOIO OYEpE/Ib, MOXKET CTATh OTIIMYHOM
MOTHBaLIMEH A 00y4aroierocs.
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Assanbayeva, G. (2020) B cBoux
TpyJax OTMeYaeT, Kakue (aKTOphI HOBIHSITH
Ha BbIOOp yHuBepcutera C/1Y. OmpammuBas
314 crtynentoB B 16 By3ax, BBISBIEHBI 9
HIKaJI-(paKTOpOB: BIUSHHUE MpenoaaBaTeneil,
OXHIaeMasi 3apIuiata, BHEIIHEE BIHSHUE,
JUYHBbIE WHTEPECHI, JINUHbIE CIIOCOOHOCTH,
HaimoHanpHOe  TectupoBanue  (UNT),
CTOMMOCTh  YHMBEpPCHUTETAa, BO3/EHCTBHE
ponutenel, rpaHT rocygapcTBa. Cpenu HUX
HiecTh IMpHU3HAHBI Haubojee 3HAYMMBIMHU:

BJIMSHUC rocyaapCTBCHHOT'O T'paHTa,
CTOMMOCTbD YHUBCPCUTCTA, oXXugacmast
3apiuiara, BJIWAHHUC HAIIMOHAJIBHOTO TCECTA,
JIMYHBIN HHTCPECC u JINYHBIC

cnocobonoctu. Iloxoxkass mmess HaOIIOmaeTCs
B Tpynax aBropa Nigimanova, A. (2023) rae
OHa IMUMIET O TOM, YTO OCHOBHBIE (PAKTOPHI
pu BbIOOpE YHHMBEpPCUTETA 3TO — JIMYHBIC
UHTEPECHI, OXKHJIaHUS poauTeneH,
BOCIIpUSATHE BO3MOXKHOCTEMH
TPYAOYCTPOMCTBA u Ip. Taxxe
aHANMM3UPYETCs, Kak YAOBIETBOPEHHOCTH
BBIOOpOM 3aBUCUT oT KapbepHBIX
MEPCIEeKTUB, TMOIJCPKKA CO  CTOPOHBI,
COLMAJIBHOM CpPEJIbI.

NupiMu  cnoBamu, B 4 OCHOBHOM,
aBTOpPbl  IMOAYEPKUBAIOT, AUTO  BBIOOp
a0UTYpHUEHTOB 3a4acTylO .0CHOBbLIBagtCsi, Ha
UX JTUYHBIX UHTEpecax BbI00Op pOAATCIICH, a
Takke (uHaHcoBog! TIONOKEHUE  )CEMbH.
JlanHble baxTopbI ABJISIOTCA
OCHOBOMOJNArajdiiMu MpU BBHIGOpE JTHOO0TO
y4eOHOTo 3aBENeHHS B, HE3aBUCUMOCTH OT
CTyIeHH OOpa30BaHMs U YK€ TOJIBKO TOCIe
HUX UAYT BEE OCTaIbHEIC.

s CpaBHEHHS, dakTopsl,
BIusloIINE Ha BIOOp Kasaxcrana kak mecTa
g Ce0yueHus - pans MHOCTPAHHBIX
aOUTYpUCHTOB TaKxXe HE CUJIBHO
OTJIMYAIOTCS, 32 HCKIIOUEHHEM HECKOJIbKHX
NYHKTOB KaK SKOHOMHYECKas CUTyalHs B
CTpaHe, S3bIK OOy4YeHHs M  HaJuuue
MOAXOMAIIMX  mporpamm.  Mcnonbs3zyercs
Monmenb push-pull: dakToper  «mgaBAT» B
pOIHOW cTpaHe (HampuMmep, OrpaHUYEHHBIE
BO3MOXXHOCTH) U  «IPUTITUBAIOT» B
Kazaxcran (Hanmpumep, pemyTanus BY30B,
CTOUMOCTB, COLIMANTbHO-KYJIBTYPHBIE
ycioBusi) (Sultanova, A. Sh, 2019). Takxe
JTAHHYIO MOJIENb MOJACPKUBACT
Nigimanova, A. (2023) B  cBoei

MarucTepckoi auccepranuu Ha Temy «How
young people choose university and
profession in Kazakhstan: factors influencing
their choice and satisfaction with this choice»
e OHa TaKKe MOJUYEepPKUBaET HAIW4YNe push-
pull daktopos, rue pemienue 06 oOyueHUU
3apy0ekoM CKopee OOOCHOBBIBaeTCs push
(dakTopaMu KyJa OTHOCHUTCSI SKOHOMHYECKOE
U TONUTUYECKUE TIOJIOKEHUS  CTpaHbl
IIPOUCXOXKACHUS U yXe HOTOM Tosibko pull
dakropaMu TaKMMH KaK  BO3MOXKHOCTH
obOyuenus B Kazaxcrane.

YunuteiBas 4BCe  BbINIEYKA3aHHBIC
(bakTopsI BIIHSIH YA Ha HIOBE/ICHIE
a0UTypHUEHTOB{ MOXKHO BCSIMECKH BJMATH Ha
KOKIbld nd Hux. Ky npAMepy; JTu4YHbIE
UHTepechl aOUTYpUEHTOB MOTYT 3aBUCETH OT
UMHPKa yYHUBEPCHTETa, erof BOZMOKHOCTEH
oOyfienusy, HHPPACEPYKTYypbl, a Takxke
o0riero pasBUTHS BO, BpeMs OOydYeHHUS.
Pomurenu aOWRypueHTOB, KOTOpBIE TaKxke
BIMSIIOT HAa HX)» BHIOOP B OCHOBHOM,
oOpamialOT, BHHUMaHHME Ha  pPEIyTalHio
VHUBEpPCUTETa, €ro HCTOPUIO, a TaKKe
NPOHEHHTPYI0yCTPOICTBA OCIE OKOHUAHUS
oOyueHus. Ha ¢uHaHCOBOE MOJIOXKEHHE KE
TAKKE MOXHO TOBIHUATH IOCPEICTBOM
MPOBEJCHHSI  ONMMITHA]l, KOHKYPCOB U
pPO3BITpBIIIE TPaHTOB M  CKUJIOK Ha
oOydeHue.

MeTtonojiorust

Jlnst  Gonee mIyOOKOTO TOHUMAaHUS
TEKyIled CHUTyalluu, CKJIaJbIBaloIIelica B
Anmatel MeHeIDKMEeHT YHUBEPCUTETE (J1aliee
- AlmaU), ObLIO MIPOBEICHO
CTPYKTYpUpPOBaHHOE OHJIAifH-HCCIIEIOBaHUE
B Qopme ompoca. llenpio gaHHOro ompoca
SIBJISJIOCH BBISIBIICHUE MHEHUW, OKUJAAHUUN U
YPOBHSI YIOBIETBOPEHHOCTH CTYJAEHTOB, a
TaKKe aHAIN3 HMX aJanTalui K y4eOHOMY
MPOLECCY U YHUBEPCUTETCKOM Cpejie.

Bribopka wuccrnenoBaHus — BKIIOYaa
OJIHY Y4YeOHyI0 TpyImy, cocrosuryi u3 70
PECIIOH/IEHTOB — CTY/IEHTOB IIEPBOTO Kypca,
noctynuBimux B AlmaU B 2025 romy. B
COCTaB TPYIILI BOILIN TPEACTABUTEIN KaK
JKEHCKOTO, TaK M MYKCKOTO TIOJia, YTO

TI03BOJINIIO obecnevnTh TeHJIepHOE
pa3HooOpasue  BBIOODKM W CHelaTh
MOJTY4YCHHBIC pe3yNIbTaThI Oonee
penpe3eHTaTUBHBIMHU.
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Onpoc mpoBomWwiICS B  OHJIAMH-
dopmare c HCTIOJTb30BAaHUEM
CTPYKTYPUPOBAHHOTO OTIPOCHUKA,
BKJIIOUAIOIIET0 KaK 3aKpbIThie, TaK M
OTKpBITBIC ~ BOMpOChl.  Takoit  Qopmar
MO3BOJIJT  COOparh Kak KOJIMYECTBEHHBIC
JTAHHBIC (HalIpUMEp, pacipeiejiCHUe OTBETOB

1o IKajiamMm YAOBJICTBOPCHHOCTHU nimn
BOBJICUCHHO CTI/I) , TaK HW Kad4C€CTBCHHBLIC
KOMMCHTapHu, OTpaKaromue JIUMYHBIC

BIICUATIICHUST W WHIWBUIYalbHBIE TOYKH
3pEHUs CTYJIEHTOB.
[TonyueHHble [aHHBIC IIAHUPYETCS

HCIIOJIb30BaTh JUIS aHanusa
o0Opa3oBareabHOI cpensl AlmaU,
ONpPEAETCHUS]  KJIIOYEBBIX  MpoOiIeM |

MOTEHIIUATBHBIX HAIMPABICHUN YITy4IICHUS
y4eOHOTro Tmporecca, KOMMYHHUKAIMA |
aJlanTalyy CTyIEHTOB [IEPBOTrO Kypca.

Bri6op PECIIOH/IEHTOB ObLI
00ycIoBiIeH aKTyaJIbHOCTBIO
NPEAOCTABIAEMBIX JTAaHHBIX, T7I€ HBIHEITHHE
NEPBOKYPCHUKA  —  3TO  HEJaBHUE
aOUTYpPHUEHTHI, KOTOpBIE CIocC

NPEAOCTAaBUTh CaMble aKTyajbHbBIC JIaH
HEeoOX0oauMBIe Ui ucciexoBauus. OmaHa

OTPaHUYEHHOCTh  OOIIero
PECTIOHACHTOB TaKXe MpPUC
CBOIO  Odepelb, IO3BQIAE

NWIOTHBIA TITyOOKHUi
TUIIOTE3 U TEOPHid,

OCTaBJIIET MecTo s Oyaymiero Oornee
IyOOKOTO HCCIeNoBaHWs. [JaBHas IIeThb
JAHHOTO ompoca Oblla TIOHATH KakKue
(daxTopbl OBLTM KIIOYEBBIMH IIPH BBIOOpE
AlmaU BO BpeMs MIOCTYIUICHHUS.
PecrionnenTaM ObUIM 3a7aHBI CIIEIYIOIINE
BOIIPOCHI:

1. Kakue daktopsl MOBIUSINA Ha Balll
BbIOOp YHUBEPCUTETA;

2. Kak BBl y3HAIH
MeHemKMEHT YHUBEPCUTETE;

3. Cuuraere
YHUBEPCUTETA

00 Amnmarsl

gTO  BBIOOD

1CJIaCTCA

POIUTEIISIMH/ OTIE HE
03MOKHOCT
pu  BbIOOpE

NEeKyHOB Ha BbIOOp BY3-a.

Cbl OBUIM  COCTaBJIEHBI B
OTBETCTBHH C OCHOBHOM TEMOM CTaThH.
1. Pe3yabrarsl ncciie0BaHus
ITo pe3yabraramM ompoca

MEPBOKYPCHUKOB, ObUTH BBISIBIICHBI (JaKTOPBI,
KOTOPBIE OKA3bIBAIOT BIUSHUE HA BRIOOP By3a
y aOUTypUEHTOB (pPUCYHOK 1).

Kakue dakrTopbl noBnuAny Ha saw BbIGop yHuBepcurera?

70 responses

BoamoxaocTH obyuenus
BoamowmocTu ofyweHus 3a rpa...
4 MpakTa ¥ cxnaxm Ha obyserne
leorpadgus
BOIMOXHOCTH TPYAOYCTPORCTS. .,
CemeiHsie daxkTops

Hanuyne neolixoaumx nporp.
CroumocTs obyueHus 8(
Mpeanonasarensckwi cocTas 2(2.9%)

0

18 (25.7%)

30 (42.9%)
24 (34.3%)

17 (24.3%)

29 (41.4%)
17 (24.3%)
-20 (28.6%)

11.4%)

10 20

Pucynok 1. OcHoBHbIe (pakTOpPBI BHIOOPA YHHBEPCHTETA
IIpumeuanue: cocTaBIEHO aBTOPOM Ha OCHOBE Pe3yJIbTaToB omnpoca [23]

Pesynprarel ucciaenoBaHus MOKa3alld,
YTO OCHOBHBIE (aKTOpPBl, HAa KOTOpHIC
CTYJICHTBI 0OpaIaJii BHUMaHUE TIPH BBIOOpE
yHUBepcuTeTa, Obutu: 1) Bo3moxHOCTH
oOyuenusi 3a rpanunei; 2) BosmoxHOCTH

TpyaoyctpoiictBa; 3) I'paHThl U CKHAKK Ha
oOyuenue. Oxomo 39.5% or Bcex
PECIIOH/ICHTOB OTMEYAIOT JAHHBIC ITYHKTHI
KaKk  caMble BaXHble TpPU  BBIOOpE
yHuBepcuTeta. CaMBIMH KE HaMMCHEE
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BaXHBIMU OKAa3aJIuCh: 1)
[IpenonaBarensckuii coctas; 2) CTOUMOCTb
00yueHus1, KOTOphIe B 00111eM HaOpaliu MeHee
15% TOJIOCOB, HHBIMHU cJIOBaMH
PECIIOH/IEHTHI ONPEAETHIN JaHHbIE (PaKTOPbI
KaKk HanMEHee BaXXHBIE TIPH  BBHIOOpE
yHuBepcurera B 2025 rony. Taxxe, XoTenoch
Obl MOAMETUTHh YTO CpEIU BCEX HaUMEHee
BOXHBIX  (PAKTOPOB, IYHKT CEMeiHble
(dakToppl  SBISUICS OIHUM U3  CaMbIX
BbIOUpaembIx (24.3%) 4TO CBHUIIETENBCTBYET

Kak Bbl yaHanu 06 Almau?
70 responses

JlaHHbIN
ITOKa3bIBAET,

OBLT BBIOpaH
10 B

cetn» u cait» tae 15.7% Bcex
PECTIOHCHTOB YKa3ajH JaHHbIE MyHKTHI KaK
CrocoObl y3HATh YHUBEPCHUTET MONy4YIlIe U
MOJIYYUTH O0JbIIIe HHPOPMAITUH.

0 TOM, YTO BIUSTHUE CEMbH aOUTypUEHTA BCE
K€ TPHUCYTCTBOBAJIIO MPH BBEIOOpPE MecTa
oOyuenus. [IpenomaBarenbCKuil COCTaB ke
HaOpaJl HauMeHbIIee KOJIWYECTBO TOJIOCOB
(2.9%) 4TO TOBOPUT O TOM, AOUTYPUEHTHI BCE
MEHbIIIE OOpallaloT BHUMaHHWE Ha JaHHBIA
¢dakTop npu BEIOOpE YHUBEPCUTETA.

[To pe3ympraram oIpoca BBISBICHBI
OCHOBHBIE UCTOYHHUKHU MONTyYeHUs
nH(pOpMaIUU 00 YHUBEPCHUTETE (PUCYHOK 2).

S\

® Coycem

® Beb cairr

& Or poawrenen

® Or apysen

® Jesis Orkpuiteix doeped
® Onumnuana

® Ofbixon wkon

@ He nommio YecTHo

® or yuurenn

uHpopmanuu 06 AlmaU
a OCHOBE PE3YJIBTaTOB ompoca [23]

MeHee MOMyJSPHBIMU e OKa3alUCh
BapuaHThl «Omumnuanay, «OT npysei», «OT
yuuTeneil», koropele HaOpaiu menee 12%
BCEX OTBETOB. OJTO IIOKa3bIBA€T, 4TO
HBIHEIIIHEEe TOKOJIEHHE BCE peke oOparaeT
BHUMAaHHUE Ha BeO CallT, a TAK)Ke YTO YUUTEIs
B IIKOJAX HE J0 KOHIIA OCBEIOMJICHBI O
JTAHHOM YHUBEPCUTETE YTOOBI IOJEIUTHCS
uHpopmanueit ¢ yuamumucs. Takxke cpeau
70 pecnoHAEHTOB TOJNBKO OKoimo 8.6%
noxyuuiu uapopmanuio o BY3-e ot npyseit.

Ha pucynke 3  mpexacraBieHa
CTaTUCTHKA Instagram CTpaHUIIBI
@almau_edu.
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V
CTATMCT" KA Yucno noanucumxos - 31 000
Bosneuennocrs: ER - 0,83%

B |

Pucynok 3. Cratuctuka Instagram crpanuiibh@almau_edu

Pucynoxk 3 neMOHCTpUpyeT — Kakylo
COIIMAJIbHBIE CETH UTPAIOT BAXKHYIO POIbJIPU
BbIOOpE YHHUBEPCUTETA. Wucrarpam
cTpanula @almau_edu sBnsercs ogHON M3
OCHOBHBIX  OHJIAliH  mIatGOpM ), UL
npuBJiedeHUsT ~ aOuUTypueHIOB.  MHorHEe
aOUTYpHEeHTHl TIpU TPOBCICHUN OMpoca
OTMEUalM, 4TO y3HaBajl 00 yHUBEPCUTETE
Onmaromapsi pexiiame B MHeTarpam, ‘Oyab TO
TapreTHPOBAaHHASGPEKIIAMA,  HalleICHHAs, Ha
KOHKPETHYIO 4Tpynmy, JuO0Q), OOBIYHBIH
peKIaMHBIA4IOCT Uiy zeels.

Kpome Toro, ) Owiia  ompezneneHa poiib
ponutefien , B  BbiOOpe 4NyHUBEpPCUTETA

(pueyHoOK 4).

AOUTYPHEHTH! JTOMKEBI ObUIM OLEHHUTH TO,
HACKOJIbKO BHIOOP YHUBEPCUTETA 3aBUCHUT OT
BbIOOpa poauTess i onekyHa. 71.4% Bcex
PECIIOH/IEHTOB ~ CYUTAIOT  4YTO  BHIOOD
YHMBEpPCUTETa HANpsAMYyK 3aBHCUT  OT
BbIOOpa  POIUTENEH/ONEKYHOB,  HHBIMH

CJIOBaMH, HpH BbIOOpE yueOHOTro 3aBe/leHHs,
POIMTENHN/ONEKYHBI  JENAl0T  BBIOOp 32
aOWDypue€HTa TaK KaK CYUTAIOT YTO OHH
MOTYT HAaWTH CaMbIi MOAXOIAIIANA BapUaHT
JUTA€BOEro peOEHKa, OCHOBBIBAsICh HA OIBITE
nu OOJbIIMM OarakoM 3HaAHWM, XOTA 3TO HE
BCEIZla BEpHBIH BBIXOJ, TaK Kak BBIOOD
POIUTENST MOXET OTIMYAaThCAd OT >KEIaHUS
peO&Hka, TeM caMbIM, peOEHOK BBIHYXKIEH
oOyuyaTbcsi B TOM YyueOHOW 3aBElCHUU,
KOTOpO€ ObUIO BBIOPAaHO POTUTENEM WM
OTIEKYHOM.

Ba)xHO TOHATH, YTO pPOAMTENN HE
JIOJDKHBI  BBIOMpaTh 3a aOWTypueHTa, a
JOJDKHBI ~ JIMIIb ~ €r0  HalmpaBsTh U
MOJICKa3bIBaTh, Kakor BY3 myure BoIOpaTh.

Kornma  yHuBepcurer  BbIOMpaeTcs
poaureneM, a He aOuUTypHUEHTOM, Y
abuTypueHTa OOBIYHO IPOMNAAAeT >KeJaHUe
YUUTBCA W CIEA0BaTelbHO, MPONaaaeT
MOTHBaLUS.
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Cuutaere nNu Bbl 4TO Bbl60p yHuBepcuTeTa 3a4acTyto genaertca poaMTENAMU/ONEeKyHamMu a He

abutypueHTom?
70 responses

Bnusnue — HanmuuMii  rpaHTOB B

YHHUBEPCUTET OblIa OIIEHEHAa B pE3yJbTare ﬁm(e 5.

® na
® Her

pe€acTaBji€CHa Ha

OueHuUTe BAXXHOCTb HaNMYUA FPaHTOB M CKMAOK Ha o6yyeHue npu BbiGope BY3-a

70 responses

30

20

9 (12.9%)
2(2.9%)

25 (35.7%) 25 (35.7%)

9 (12.9%)

Puc . OnleHKa BaKHOCTH HAJIUYUS TPAHTOB U CKHIOK
(1 — He Ba:xHO, 5 — 04eHb BAKHO)
[IpuMedanue: coCcTaBiIe€HO aBTOPOM Ha OCHOBE PE3YyJbTATOB ornpoca [23]

B nmaHHOM ciydae pECHOHACHTHI
JIOJDKHBI OBLTM OIICHUTH BaKHOCTh HAJTMYUS
ITPaHTOB W CKHJOK B yHUBepcurere. B
pesyibprate ompoca ObUIO BBISBICHO, YTO
CTEIIEHN BIMSIHUASA M3 5 0alI0oB OIlEHEHA Ha
4,25 6annoB, 4TO TOBOPUT O 3HAYUTEIHLHOM
BIVSIHUM HAQJIWYUS TPAHTOB TIPH BBIOOpE
yHHUBepcuTeTa. Jlake mpu ydere TOro, 4yTo
JUTSE HUX CTOMMOCTH OOYYCHHS HE SBIISIIACH
KJIIOYEBBIM  (akTopoM  HpU  BBIOOpE

YHHMBEPCHUTETA, OHU BCE PAaBHO OTMEYAIOT, YTO
HaJINYME TPAHTOB M CKUIOK B YHUBEPCUTETE
Ba)XHO. JlaHHOE MTPOTHBOPEYHE MOXKET OBbITH
OIpaBJIaHO TEM, 4TO, JaKe €CIIU aOUTYpUEHT
MOXXEeT  (MHAHCOBO  IIO3BOJIMUTH  cebe
00y4aTbCsi B YHUBEPCUTETE, OH ObLI ObI HE
NPOTHB HMETh BO3MOXKHOCTH IOJIYYHTH
IpaHT WIH  CKMIKY Ha  oOydeHue.
l'ucTorpamma joKa3bIBaeT, YTO HaJIHMUUE
IPAaHTOB M CKUJOK TaKXe Ba)XKHO U TaKKe
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YUUTBIBAETCSI aOUTYpHUEHTaMHU IpH BbIOOpE
y4eOHOTO 3aBE/ICHUS TaK KaK 3TO TO3BOJISIET
yCTpaHUTh  (UHAHCOBBIM  Oappep  mpu
00yuYeHUH KOTOPBIN Ha CAMOM JIeJ€ SBIsETCS
OJHMM M3 CaMbIX OCHOBHBIX OapbepoB, a
TaKXKe 3TO IIOMOraeT PacHOJIOXKHUTh BBIOOD
POAMTENS WIH ONIEKYHA B I1OJIB3Y JKEJIAEMOTO

VHUBEPCUTETA, TaK KaK MpU TMOTyYCHHUH
T'paHTa WM CKUAKH POAUTECIIO UJIN OINICKYHY
HE TIPUJIETCS OIiaunBaTh oOydyeHue. OeHka
BIIMSHUSL OJHM3KOTO OKPY)KEHUS Ha BBIOOD
YHUBEpCUTETa abuTypueHTaMu B Oaiax
MIPEICTAaBIICHA Ha PUCYHKE O.

OueHuTe BAUAHKE poauTenein/onekyHos Ha ebibop BY3-a

70 responses

30

20

4 (5.7%)

4 (5.7%)

I'paduxk MIOKa3b
pecnionneHToB U3 70 C
pomuTenen WU
Ba)XHBIM

OIpaIlINBaeMbIX He
poAuTeNel/oneKyHOB

OCHOBHBIM.

[Tocnennuii Bompoc Asist a0UTypUEHTOB
ObUl HampaBlIeH Ha OLEHKY BaXHOCTH
HaJIN4Yud Pa3IMIHBIX BO3MOKHOCTEH JJIsL
o0y4eHus, TPyAOyCTpOilcTBa U KapbepHOIO
pocta mpu BBIOOpE BBHICHIETO Y4eOHOTO

28 (40%)

18 (25.7%)

16 (22.9%)

il Ha BBIOOp YHMBepcUTeTa
04 T)
OBE Pe3yIbTaTOB onpoca [23]

3aBellcHus. TyT MIET pedyb MMEHHO O TeX
BO3MOKHOCTSIX, KOTOPBIMU CTYIAEHTHI MOTYT
BOCIIOJIb30BaThCsl BO BpeMs oOydenus. 13 70
OTIPOIIEHHBIX, 52 dYeloBeKa OTMETHIIHN
JAHHBI TMYHKT KaK «Ba)XXHO» M «OYEHb
B)XXHO», a 18 dYeJloOBEK OTMETHIIM JAHHBIN
MIyHKT KaK «HE COBCEM Ba)XHO». JlaHHBII
rpaguK  CBUACTENHCTBYET O TOM, YTO
BO3MOKHOCTH, KOTOPbIE€ MPEIOCTABISAET TOT
wm  uHoM  BY3  Takke  SABISIOTCS
KJIIOUE€BBIMU, Hapsgy c HaJIA9IueM
TPAHTOB/CTUICHINN TaK KaK 3TO HANPSIMYIO
BIMSIET Ha KadecTBO OOY4YEHHs, a TaKkxke
KaueCTBO 3HAHUM, KOTOpBIE TaM
MPenofalTcs s TMOATOTOBKH  OymyIIux
KaJIpOB.
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OueHnTe BaXXHOCTb HANWYUA Pa3IUYHbIX BO3MOXHOCTE! 06yyeHun B BY3-e npu Beibope

yHuBepcuTeTa
70 responses

30

20

10

2(2.9%)

4 (5.7%)

1 2

Pucynok 7. OneHka Ba)KHOCTH HAJMYHUS PA3JINy
(1 — HeBaKHO, 5 — 0YeHb Ba

B orBerax ecTh Ha mEpBBIA B3I
MPOTUBOPEUHE:  «CTOUMOCTb  OOY4YECHHSD»
noyT He cuurtanu BaxkHoW (11.4%), HO
«HAIIN4He TPaHTOB/CTUIICH U —
HA000pOT — BaxkHBIM. CKOpee BCETo JeiQ He
B TOM, YTO JIFOU CaMU COOOi MPOTHUBOP
a B TOM, KaKk OHHM 3TO IOHUMaJIU U
3a/1aBaJIi  BOMPOCHI.
HOJpa3yMeBaTh Pa3HOE: «CTOX

JUIS HETO HE
dbopmynHpo
Ja/HeT Tpo
HEOO0JIE

pe3yabrare MPOBEIEHHOTO
HCCIIeI0Ba BBISIBIICHBI KIIOUEBbIE
dakTophl, KOTOpHIE BIUSIOT Ha BBIOOP
YHUBEpPCUTETA y COBpPEMEHHBIX
a0WTYpUEHTOB: BO3MOXHOCTH  OOydeHUs
(BKITIOUAsE MEXIYHAPOIHYIO aKaJIeMUYECKYIO
MOOUITBHOCTB), MEePCIEKTUBBI
TPYIOYCTPOMCTBA U HANIM4YUE NPOPHIbHBIX
00pa3oBaTeIbHBIX porpamm. Cpenn
KaHaJoB  HMH(DOPMHpOBAHMS  JUAUPYET
couanbHas ceTh Instagram, a Takxe
3HAYUTEJIBHYIO POJIb UTPAIOT POIUTENN U THU

27 (38.6%)

25 (35.7%)

12 (17.1%)

3 4 5

MPEUIOKEHUH,

Bl 1 HX CEMBbH BBICOKO IICHST
JaJabHEHUIIEro

u BO3MOKHOCTH

3a

oM. [IpakTnueckas 3HAYUMOCTD

UCCIICIOBAHUS ~ COCTOMT B  TOM, 4TO
YHHMBEpPCUTETAa MOXET IIeJICHAIIPABICHHO
KOPPEKTHUPOBATh MapKETHHTOBYIO
CTpaTEeruio: aKIIEHTUPOBATh B
KOMMYHUKAI[UM ~ KapbepHBIE  PE3yNIbTaThI
BBITYCKHUKOB, IpOrpaMMbl OOMEHa H
KOHKpETHBbIE 00pa3oBaTelIbHbIE TPACKTOPHH;
aKTHBHEE WCIONB30BaTh Instagram
(popmarsr Reels, TapreTUpOBaHHAS
pexsiama), yCuiIuBaTh paboTy ¢ pOAUTENIMU
(uH(OpMAIIMOHHBIE BCTPEYH, PACCBUIKH) WU
MIPO/IBUTaTh CTUIIEHIUAIBHBIE MEPONPUATHUS
(narmpumep, «Meralllanc»), Kak FHCTPYMEHT
cHWKeHUs1 (uHaHCOBOro Oapbepa TpHU
BEIOODE.

Jis  manpHEMIero  MCClaeI0BaHUS
MOXHO pacUIMpUTh IeNEBYI0 TpyMIy, a
TaK)k€ IPOBECTH DIIYOMHHOE HWHTEPBBIO C
KaueCTBEHHBIMH BOIIPOCAMH JIS MTOYYCHHS
Oonbiiero o0bemMa JaHHBIX YTO IO3BOJIMT
emeé Jydinie MOHATh M TPOAHAIU3UPOBATH
noBeeHue  aOUTYpUEHTOB Ha  PBIHKE
o0Opa3oBaHws.
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